
GOAL
Our goal is to create a concept that reassures 
prospective donors, referrals, and other target 
audiences that Second Chance is a meaningful, 

TONE & CREATIVE 
DIRECTION 

Regardless of the creative direction that is chosen, 

EXECUTION 

is chosen, complete and detailed messaging—
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MESSAGE

Our deconstruction process is designed to 

Second Chance: Good for you. 

CONCEPT 1: 

GOOD FOR YOU
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welcoming prospective 
donors/referral sources into the special group of people

EXECUTION NOTES 
CONCEPT 1: 

GOOD FOR YOU

Measurable data on Second 

for you and for the world at large. 

Good foryou

Inspiring imagery of job training graduates  

 Second Chance can be positioned as a cheerleader 
throughout the process. 

completing steps in the donation process, starting at the 

1,262,718 lbs
Good for you | Good for the world



MESSAGE

us to innovate rather than accept the status 

Second Chance: The gift of thinking ahead.

CONCEPT 2: 

SECOND THOUGHTS



“Second Thoughts” stories

 
 
 

repositioning “second 
thoughts” as an essential part of Second Chance’s success—and lauding 

EXECUTION NOTES 
CONCEPT 2: 

SECOND THOUGHTS

NOTE: In this concept (and all concepts), we can use the facility’s celebrated 
exterior art as the foundation for our campaign’s look and messaging.

 

 fun facts and 
“Thinking Ahead” next-steps messages 

after completing milestones, starting at the 

“Look Deeper” data can validate 

and direct mail communications to 
highlight all of the ways Second 
Chance thinks differently

Typical 2,000 sq. foot  
wood frame home…

…equivalent to  
33 mature trees

deconstruction project, not on a 

CONGRATULATIONS 
on completing your 

initial appraisal!

 



CONCEPT 3: 

THE POWER OF R



EXECUTION NOTES 
CONCEPT 3: 

THE POWER OF R

that unites donors around a common mindset and vernacular

to 

job training 
success stories

and clear, infographic-driven data

authority/pioneer and creator of a brand community

R  SUCCESS STORIES

INFOGRAPHIC-DRIVEN DATA

.
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MESSAGE

Second Chance: The blueprint for a better 
world.

CONCEPT 4: 

BLUEPRINT FOR A 
BETTER WORLD



establishing Second Chance 
as an easy, proven, and step-by-step method to making a difference.

EXECUTION NOTES 
CONCEPT 4: 
BLUEPRINT FOR A
BETTER WORLD

simplicity of the process

Second Chance’s workforce development and 
green missions 

Second Chance will be positioned as the knowledgeable guide who navigates 
you through the process

NOTE: While this concept is method- and tool-driven, we envision creating 
donor-friendly tools for all 4 concepts. 
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